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The annual UK Television Exports Survey highlights the popularity of UK programming abroad by collecting revenue figures relating to the international activity of UK television companies.  UKTI and Pact commissioned Television Research Partnership to conduct the 2008 survey.

Key Findings

· The estimated total revenue from the international sale of UK TV programmes and associated activities was £980m, a 25% increase from £782m in 2007.

· This year revenue from Australia and New Zealand represented 25% of the increase from last year, and was the region of greatest growth in terms of both actual and percentage increase.
· Sales to the USA, the UK’s largest export market, grew by 11% to £350m.
· Licensing of television brands for merchandising and other purposes accounted for 43% of the increase in total revenue, rising 66% to £215m.

· Respondents reported that their levels of co-production decreased in 2008 by 28% to £41m, perhaps unexpectedly at a time when producers are seeking to share costs.
· Sales of finished programming, the UK’s largest source of TV income, grew in line with the market with a 20% increase in revenue to £469m.
· North America represented 40% of total export revenue in 2008, with Europe contributing 32% and Rest of World 28%.  In contrast, taking finished programme sales in isolation, North America made up a smaller proportion of total revenue than both Europe and Rest of World.

· Creativity, particularly in developing new formats with potential for international sales, was considered the UK’s biggest strength amongst those surveyed.  Consistently high quality programming was also considered a major advantage.

· Some producers and distributors also believe the growing profile of UK talent in the US has boosted international sales.  
· The main shortcoming of UK content is the low number of episodes per series specified by domestic broadcasters, whereas overseas buyers demand longer runs.  Many companies also found the lack of access to finance a major barrier.
· Among the obstacles to international sales, producers and distributors named the size and strength of the US.  Problems with UK programming were also cited, as it can be UK-centric, slower and more gritty than is desirable for international tastes. 
· The strength of UK formats, as well as the proliferation of digital platforms (and growth of HD) were again identified as the greatest opportunities for international sales.  Emerging markets were seen as a source of new ideas but also a threat in terms of their own productivity growth.
Notes

· The figures for 2007 have been revised.  In order for comparisons between years to be meaningful, only results from companies who responded in both years have been included.  The figures represent 13 companies from a total of 22 responses this year (combined responses this year suggest a total export market of £1.2bn, but is not comparable to previous years)
· Some estimation was required for incomplete surveys and currency conversion.
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TERRITORY20072008+ / -

USA316350+11%

CANADA2840+42%

GERMANY2934+17%

FRANCE3647+29%

SPAIN2123+8%

ITALY2225+15%

SCANDINAVIA4251+21%

REST OF WESTERN EUROPE6590+39%

EASTERN EUROPE3144+43%

AUSTRALIA/NEW ZEALAND77127+65%

LATIN AMERICA1518+21%

ASIA4267+57%

NOT ELSEWHERE CLASSIFIED5867+14%

TOTAL782980+25%
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TYPE20072008+ / -

TELEVISION391469+20%

VIDEO / DVD123141+15%

CO-PRODUCTION5741-28%

FORMAT8192+13%

LICENSING/ MISCELLANEOUS130215+66%

COMMISSION ON UK SALES0.3--

PRODUCTION (NEW COMMISSIONS)-4-

PRODUCTION (UK FORMATS)-18-

TOTAL782980+25%
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TYPE

North 

America

Europe

Rest of 

World

Total

TELEVISION102192174469

VIDEO / DVD892923141

CO-PRODUCTION355241

FORMAT7015792

LICENSING/ MISCELLANEOUS776871215

PRODUCTION (NEW COMMISSIONS)30.30.34

PRODUCTION (UK FORMATS)134118

TOTAL389313278980
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